USA+4 More DMAs - P35+ Homeowners and Renters who Plan to Hire a CARPET CLEANING Service!

Complete Demographic & Media Use Protlles

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of
USA, MINNEAPOLIS-ST. PAUL,
ST.LOUIS, CINCINNATI, and
WEST PALM BEACH DMA
P35+ Homeowners and
Renters who Plan to Hire a
CARPET CLEANING Service
in the next 12 months as of
March 31, 2026.

The Bates Family (Private) <=

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]




3.% or 5,963,481 of USA DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Typical Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 56.4 years old (1.8%
younger than average) and have a $138,246 (13.7% higher than average) annual household income.
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



4.% or 112,712 of MSP DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Typical Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 57.9 years old (.6%
older than average) and have a $136,552 (14.2% higher than average) annual household income.
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



3.2% or 58,049 of STL DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Typical Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 56.3 years old (2.7%
younger than average) and have a $167,545 (53.% higher than average) annual household income.
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



2.6% or 36,479 of CIN DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Typical Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 62.5 years old (8.6%
older than average) and have a $119,584 (12.5% higher than average) annual household income.
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



2.% or 30,592 of WPB DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Typical Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 70.5 years old
(15.8% older than average) and have a $124,788 (15.3% higher than average) annual household income.
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



3.% or 5,963,481 of USA DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 17.9% more likely to be
a college graduate, 2.3% more likely to work full-time, 8.9% more likely to be married, 2.9% more likely
to be a grandparent of 1 or more children under 1
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]
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4.% or 112,712 of MSP DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 2.4% more likely to be a
college graduate, 4.1% more likely to work full-time, 6.5% more likely to be married, 4.1% less likely to
be a grandparent of 1 or more children under 18
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2114t b Stage in Life: Adults 35 or older
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]
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\’f Education Levels: Adults 35 or older
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3.2% or 58,049 of STL DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 8.3% more likely to be a
college graduate, 25.3% more likely to work full-time, 6.7% more likely to be married, 9.1% less likely to
be a grandparent of 1 or more children under 1
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2114t b Stage in Life: Adults 35 or older
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]
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2.6% or 36,479 of CIN DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 39.7% more likely to be
a college graduate, 3.2% less likely to work full-time, 31.1% more likely to be married, 5.2% more likely
to be a grandparent of 1 or more children under
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2114t b Stage in Life: Adults 35 or older
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]
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2.% or 30,592 of WPB DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 42.3% more likely to be
a college graduate, 7.1% less likely to work full-time, 32.7% more likely to be married, 2.5% more likely
to be a grandparent of 1 or more children under
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



3.% or 5,963,481 of USA DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.

Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 4.6% more likely to own

their home, 12.3% more likely to own a higher valued home, 2.4% more likely to have a single-family
home, 14.7% more likely to have a dog.
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. 4.% or 112,712 of MSP DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 8.3% more likely to own

their home, 14.3% more likely to own a higher valued home, .2% less likely to have a single-family home,
| 40.9% more likely to have a dog.
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. 3.2% or 58,049 of STL DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.

older who Plan to Hire a CARPET CLEANING Service next 12mos are 1.1% more likely to own

their home, 57.7% more likely to own a higher valued home, 2.8% less likely to have a single-family home,

likely to have a dog.
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I 2.6% or 36,479 of CIN DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 3.9% less likely to own

their home, 14.6% more likely to own a higher valued home, 15.6% more likely to have a single-family
home, 23.4% more likely to have a dog.

m Own/Rent/Other:Adults 35 or older mﬁm Type of Home:Adults 35 or older 4™ Pets in Home:Adults 35 or older

Single Family House (unattached) m . 52.6%

42.6%
Townhouse or attached Home : :;:
B 7% I
Condominium I a2% Own a Cat 1
1% 14.5% e 30.6%
20.1% S 7.7% Apartment | 2.3%
= 0.0% [ 11]
RO 277,911 R 71,000 B - O 106,722 2.8%
Rent Other OwnSecondHome | Mobile Home or Manufactured ~ 0.0% Own other type of Pet l
or Real Estate 7.
Property Home I 5.5%
who Plan to Hire a CARPET CLEANING Service next 12mos uCIN who Plan to Hire a CARPET CLEANING Service next 12mos mON * who Plan to Hire a CARPET CLEANING Service next 12mos =CIN
-~
Value of Owned Home: Adults 35 or older Home Loans: Adults 35 or older
Average Value of or
who Plan to Hire a CARPET CLEANING Service next... | 5
CIN
3.3% 4.0%
2.2%
<$150K $150K-$200K $200K-$250K $250K-$300K S$300K-$350K $350K-$500K S$500K-$750K  $750K-$1M S1IM+ Home Refinanced Home Equity own
_ Mortgage Home Loan/Home Home/Property

= who Plan to Hire a CARPET CLEANING Service next 12mos mCIN Mortgage Improvement  Outright (No
CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 64 o Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



. 2.% or 30,592 of WPB DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 14.9% more likely to own

their home, 17.% more likely to own a higher valued home, 32.6% less likely to have a single-family home,
| 29.7% less likely to have a dog.
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3.% or 5,963,481 of USA DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 10.1% less likely to look
up D-I-Y advice online, .5% less likely to always vote in local elections, 49.% more likely to belong to a gym,
25.1% more likely to fly domestic past y
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4.% or 112,712 of MSP DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 29.5% more likely to look
up D-I-Y advice online, 3.7% less likely to always vote in local elections, 53.3% more likely to belong to a
gym, 31.2% more likely to fly domestic past
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3.2% or 58,049 of STL DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 28.7% more likely to look
up D-I-Y advice online, 1.5% less likely to always vote in local elections, 12.2% more likely to belong to a

gym, 60.9% more likely to fly domestic past
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2.6% or 36,479 of CIN DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 5.9% less likely to look up
D-I-Y advice online, 18.9% more likely to always vote in local elections, 107.3% more likely to belong to a
gym, 60.1% more likely to fly domestic pas

cal Activity: Adults 35 or older
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gym, 34.4% more likely to fly domestic pas

2.% or 30,592 of WPB DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 47.7% less likely to look
up D-I-Y advice online, 10.2% more likely to always vote in local elections, 45.5% more likely to belong to a
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



Past 30-days QSR Users: Adults 35 or older

‘-’ ~:\J Ia lltime

3 times

10times or more

= who Plan to Hire a CARPET CLEANING Service next 12mos

Total Monthly QSR Users:
90.4%

5 times

6-9times

9%

mUSA

Avg. Monthly QSR Meals:

past yr., 9.8% less likely to smoke cigarettes.

3.% or 5,963,481 of USA DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 9.8% more likely to use
QSRs past mo., 19.9% more likely to use Sit-Down Restaurants past mo., 35.8% more likely to use Casinos

. 1time '

2 times

3 times 11.9%
4 times 9.3%

5 times

6 -9 times

6.9%

10times or more

= who Plan to Hire a CARPET CLEANING Service next 12mos

Total Monthly Sit-Down Re
86.7%

Users: A =
72.3%
142,089,6

Drank Past 30-days: Adults 35 or older
A Type of B

Liquor

Wine ?
.51,159,551 26.1%

Domestic Regular Beer

Domestic Light Beer

904,

Imported Beer  pryrrers 25.0% - v
: 13.1% i
Microbrew / Craft Beer - 11.7% i
#who Plan to Hire a CARPET CLEANING Service next 12mos mUSA

USA USA Projection Scarborough R1 2026: Jan25-Mar26

Qual intab

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting  pryrrer 5.1%

r 4.7%
2.3%
Euz.a%

[ 11%

w who Plan to Hire a CARPET CLEANING Service next 12mos

Spa

Other Gambling

734
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Past 30-days Sit-Down Restaurant Users: Adults 35 or older

17.3%

16.1%

Casinos visited past 12

mUSA

mUSA

wn Restaurant Meals:

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

iiiiihhhha

piza

Mexican  chinese  Coffes
House |

Coffee Bar

mafan  wings/ Steskhouse Bagel/ Upscale Seafood
Burgers / oo/
spors sar

= who Plan to Hire a CARPET CLEANING Service next 12mos mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
vho Flar i next... 28.3%

CARPET

vsh EXEEIE 15.6%

Past 12 months Casino Activities: Adults 35 or older

11 29.2%

0%

72678
hs: Yes

Used Past 30-days: Adults 35 or older

i / Cannabis

Cigarettes

= wha Plan to Hire a CARPET CLEANING Service next 12mos

[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



oy

s
sumes |y
5 times 0.0%
6-9times r
10 times or more
%

®who Plan to Hire a CARPET CLEANING Service next 12mos

= MSP

Total Monthly QSR Users:
90.2%

82.7%

Avg. Monthly QSR Meals:

4.% or 112,712 of MSP DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 9.% more likely to use QSRs
past mo., 30.1% more likely to use Sit-Down Restaurants past mo., 23.8% more likely to use Casinos past yr.,

15.9% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
i

w who Plan to Hire a CARPET CLEANING Service next 12mos m MSP
Total y Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
92.6% 71.2%

1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

Drank Past 3-days: Adults 35 or older
Liquor
Any Type of Beer

Domestic Light Beer

Wine
Domestic Regular Beer
Imported Beer -v v
Microbrew / Craft Beer i
= who Plan to Hire a CARPET CLEANING Service next 12mas mmse

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

Pima

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Pian to Hire a CARPET CLEANING Service next...

msp 279.12 : 9.9%

iiiﬁa 5.

chinese mexican  wings/  Coffee  Bagel/
Dwgers/ House/ Donut/

Sports Bar Coffee Bar  Bakery

rafan steskhouse Upscale indian/
Thai /
Other
asizn

mwho Plan to Hire a CARPET CLEANING Service next 12mos "MSP

19.3%

Past 12 months Casino Activities: Adults 35 or older
Slot Machines : 33.4% 39.3

3

284,200 _10.1% iy

Stage Show / Concert

Table Games (Craps, Poker, etc.) priye

9.8%
7.5%

Bar / Nightclub

Upscale Restaurant  grrerrs 59

P 17,
4.7%

90.5%
Em- T 3.7%

Sports Betting
Other Gambling

Used Past 30-days: Adults 35 or older

oY

30.7% P .
Spa 2.4% Casinos visited past 12 hs: Yes / Cannabis Cigarettes Vape
® who Plan to Hire a CARPET CLEANING Service next 12mos mMsP # wha Plan to Hire 2 CARPET CLEANING Service next 12mos mmsP

67
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



Past 30-days QSR Users: Adults 35 or older

Il 1%

1 time

2 times

3 times

4 times

10. 3%
10. 1%

5 times

6-9times

10times or more

mwho Plan to Hire a CARPET CLEANING Service next 12mos
Total Monthly QSR Users:
98.5% 86.9%

mSTL

Avg. Monthly QSR Meals:

3.2% or 58,049 of STL DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 13.4% more likely to use
QSRs past mo., 24.5% more likely to use Sit-Down Restaurants past mo., 16.% more likely to use Casinos

past yr., 21.6% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
€

Ltme
18.8% :

10times or more

2 times

3 times

4 times

5 times

6 -9 times

= who Plan to Hire a CARPET CLEANING Service next 12mos mSTL
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
94.8% 76.1%

3.7
e

Drank Past 30-days. Adults 35 or older

Any Type of Beer  popres 47.1%
2 !

Liquor
Domestic Light Beer

Domestic Regular Beer

Wine
Imported Beer = = — v
Microbrew / Craft Beer m 2L7% i
w who Plan to Hire a CARPET CLEANING Service next 12mos ST

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

iiHELhJﬂ

Chinese wmp,'

mexican

i Swshone Cofw Sn/ U sesood
Wouse/  Don

sp.-n u- coffee gar ua‘-

= who Plan to Hire a CARPET CLEANING Service next 12mos BSTL

Used Rmauran( Delivery Service Fm't Sﬂ»duys (Grubhub, Uber Eats, etc.)

vho Flar 17.5%
14.0%

CARPET

LU 257,312

Past 12 months Casino Activities: Adults 35 or older
Slot Machines 28.1%
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

33.9%

Stage Show / Concert

Other Gambling

622,476

Casinos visited past 12 hs: Yas

Used Past 30-days: Adults 35 or older

%

ﬂ
Q78 19 88 9

= who Plan to Hire a CARPET CLEANING Service next 12mos mSTL

55

ST
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i / Cannabis

Cigarettes Vape

= who Flan to Hire a CARPET CLEANING Service next 12mos mSTL

[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



Past 30-days QSR Users: Adults 35 or older

; : q 1time
% 2 times %
3 times
4 times
5 times
A
10 times or more

2.6% or 36,479 of CIN DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 9.4% more likely to use
QSRs past mo., 18.8% more likely to use Sit-Down Restaurants past mo., 22.3% more likely to use Casinos

past yr., 39.% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
€

1time

2 times

3 times
4 times

5 times 8.5% .

6 -9 times 11.4%

10times or more

‘“1“!

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

Bagel/  Upscale  Seafood

Pz mesicn  Chinese wings/
Burgers/ Donut/
spors Bar  Bakery

Coffes  Steakhouse maian
House |
Coffee Bar

= who Plan to Hire a CARPET CLEANING Service next 12mos. =oN

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
tho lanto Hi rert.. EETANIIIIN 24.3%

16.3%

CARPET

(=Ll 225,901

® who Plan to Hire a CARPET CLEANING Service next 12mos =CIN = who Plan to Hire a CARPET CLEANING Service next 12mos mCIN
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
= o I EEE i e
Drank Past 30-days: Adults 35 or older L Past 12 months Casino Activities: Adults 35 or older
Any Type of Bear ssi,;'nﬁ 40.2% Slot Machines im&za 31.2% 8
Liquor 502,:11 . 36.3% Table Games (Craps, Poker, etc.) ;;a,‘:aax 10.1%
Domestic Light Beer  prigeen e Bar/ Nightclub vy
Wine  peryen 26.7% 232 Upscale Restaurant .ﬂo,‘zsa 8.0%
Domestic Regular Beer e 25.3% Stage Show / Concert 37.5%
Imported Beer PRy v v Sports Betting

Microbrew / Craft Bee 1655 i Other Gambli 13%

icrobrew / Cr: T 12.4% i an 2, :I:(; 519,960

Spa 3% Casinos visited past 12 months: Yes
# who Plan to Hire a CARPET CLEANING Service next 12mos ECIN = who Plan to Hire a CARPET CLEANING Service next 12mos mCIN

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab
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Used Past 30-days: Adults 35 or older

Cigarettes Marijuana / Cannabis

wwho Flan to Hire a CARPET CLEANING Service next 12mos

[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



1 time

2 times

3 times

4 times

5 times

6-9times

10times or more

= who Plan to Hire a CARPET CLEANING Service next 12mos

Total Monthly QSR Users:
70.9% 79.6%

WPB

Avg. Monthly QSR Meals:

2.% or 30,592 of WPB DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 10.9% less likely to use
QSRs past mo., 19.% more likely to use Sit-Down Restaurants past mo., 57.% more likely to use Casinos past

yr., 5.5% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
H e 7y

2 times | — Y

sumes

A tiies F

sunes

6 -9 times

10times or more

= who Plan to Hire a CARPET CLEANING Service next 12mos =WPB
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
91.3% 76.8%

Drank Past 30-days. Adults 35 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Imported Beer

Domestic Light Beer =ererm 23 li% - v
Microbrew / Craft Beer 5 199;7% i
# who Plan to Hire a CARPET CLEANING Service next 12mos mwrs

DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

Iliilkhii

s chinese  aian coffee
oyl oy
Coffee Bar  Bakery

Moo slonns Wings/) ppece: paticd

s.ms na-

#who Plan to Hire a CARPET CLEANING Service next 12mos mwPs

Used Rmaurant Delivery Service Pm Sﬂ»days (Grubhub, Uber Eats, etc.)
vho Flar 19.3%
16.4%

CARPET

LG 247,743

Past 12 months Casino Activities: Adults 35 or older

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub

Sports Betting

30.0%

8.2%
F 13.1
4.4%
m 2.4%
E 1.9%
2.2%

Spa

454181

Other Gambling hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 35 or older

2k
B -

i / Cannabis

= who Plan to Hire a CARPET CLEANING Service next 12mos =WPB
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Cigarettes

Vape

= who Plan to Hire a CARPET CLEANING Service next 12mos =-Wre

[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



3.% or 5,963,481 of USA DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 19.5% more likely to have a

401K, 24.% more likely to have an Auto Loan, 29.4% more likely to Invest/Trade Stocks Online, 3.6% more
likely to pay with their Debit Card.

E"‘ﬁ?‘mvest*me'm.'s Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

401KPlan s 3 e
IRA (Individual Retirement Account) é
56,319,408 28.7% i
5¢ 36.7%
40,240,776 20.5%
645 24.8%
31,400,585 16.0%

21.0%

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds 21,948,579 [JETRL]

Other (Crypto / NFTs / Metals, etc.) m_‘.f,': %

Second Home or Real Estate Property W 17.8%

12.2%
O 6% 7% gax 5.6%

Money  Certificates of Personal Loan Studentloan Refinanced Home

a2 g ira i

Checking  Debit or ATM

o

Credit Card Online Online Bill Mobile

a7 n

Savings

Account card Account Banking Paying Banking Market  Deposit (CDs) Home Improvement
N 10.4% Account Mortgage Loan or Home
529 Plan / College Savings Plan 16,5560 T Equity toan
® who Plan to Hire a CARPET CLEANING Service next 12mos mUSA = who Plan to Hire a CARPET CLEANING Service next 12mos HUSA

Professional Services Used*: Adults 35 or older |m'Pt':lsi.‘ 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service 41,210,624 22.5%
41,101,237 20.9%
29,076,611 14.8%
3 17.9%
20,660,987 10.5%
! t ata Local Office (not onli
e g oo ock o) [T @ @
. 7.9%
Estate Planning m
7.0%
— ]

182.1% (*Past 12 Months) visa PayPal Debit Card  MasterCard Zelle Venmo Apple Pay

Financial Planner

Online Investing / Stock Trading

Accountant

9.5% 10.1%

m 3.0% 5% 3.8% 3.8%
ries T, PR

CashApp  GooglePay Store Credit  American Discover  Square Cash  Facebook Samsung Pay

5511573 s

Divorce / Family Attormey % card Express Messenger
# who Plan to Hire a CARPET CLEANING Service next 12mos W USA ¥ who Plan to Hire a CARPET CLEANING Service next 12mos HUSA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 734
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



4.% or 112,712 of MSP DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 37.5% more likely to have a
401K, 18.2% more likely to have an Auto Loan, 40.2% less likely to Invest/Trade Stocks Online, 27.7% more
likely to pay with their Debit Card.

Investments Owned: Adults 35 or olde Financial Services Has and/or Uses: Adults 35 or older

e

IRA (Individual Retirement Account)

,867

Stocks or Stock Options

Mutual Funds 220% L%
Money Market Funds 24806
18.3%
« 10.4%
Other (Crypto / NFTs / Metals, etc.) MD ;.5% m 8.5% 6.9% Saz B3
529 Plan / College Savings Plan Mg‘”" Checking savings  Debit or ATM Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan  Home Refinanced Personal Loan
Account Account card Banking Paying Banking Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property W 2% Arcount "‘E"’q“";m’:‘* Mortgage
= who Plan to Hire a CARPET CLEANING Service next 12mos u MsP = who Plan to Hire a CARPET CLEANING Service next 12mos = MSP

Professional Services Used*: Adults 35 or older B\ Past 3-Months Payment Methods Used: Adults 35 or older

Financial Planner

805,247 28.5%
Tax Flepara!mn Service 775‘,660 27.5%

Insurance Agent at a Local Office (not online)

300,088
%

Online Investing / Stock Trading 14.4%

:

Accountant m”:a'm
15.6%
Estate Planning E _;.8% 10.4%

- 17.2% [

sl Eiate fgert l a‘:;;% , : . s s foved [

N ; 120,5% (*Past 12 Months) visa PayPal Venmo MasterCard  Debit Card  Apple Pay Zelle American  Store Credit GooglePay  Discover Cash App  Square Cash  Facebook Samsung Pay

Divorce / Family Attorney | co% Express Ccard Messenger
mwho Plan to Hire a CARPET CLEANING Service next 12mos u MSP = who Plan to Hire a CARPET CLEANING Service next 12mos mMsP

MSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 67
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



3.2% or 58,049 of STL DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 6.4% less likely to have a

401K, 90.5% more likely to have an Auto Loan, 10.9% less likely to Invest/Trade Stocks Online, 13.4% less
likely to pay with their Debit Card.

Investments Owned Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

401KPlan  Frreren 45.0%
25.8%
19.9% 7.6%
. L e

IRA (Individual Retirement Account)
Stocks o Stack Optens
45.6%
22.7%
Money Market Funds &E
Other (Crypto / NFTs / Metals, etc.) zm Pl 11.5% e
2810 10.8%
Bonds 10.9%

Mutual Funds

529 Plan / College Savings Plan ﬁ'lﬁ_m checlﬁ Debit or ATM savis CeditCard  Online  Online Bl Mobile Home  Autoloan  Money Certificates of Personal Loan Studentloan Refinanced
. Account card Account Banking Paying Banking Mortgage Market  Deposit (CDs) Impmwemem Home
Second Home or Real Estate Property ;::: A L :'oﬂe Mortgage
® who Plan to Hire a CARPET CLEANING Service next 12mos mSTL # who Plan to Hire a CARPET CLEANING Service next 12mos mSTL
Professional Services Used*: Adults 35 or older |m'Pt':lsi.‘ 3-Months Payment Methods Used: Adults 35 or older

Financial Planner
Tax Preparation Service
Insurance Agent at a Local Office (not online)

Online Investing / Stock Trading

Accountant
Estate Planning
2.5% A% . 1.6%
Real Estate Agent E : 2.9% k5 ol . T - 38101 P on .
) a1% {*Past 12 Months) visa PayPal  MasterCard DebitCard  Venmo Zelle Apple Pay  Store Credit  GooglePay — Discover ~ Cash App  American  Square Cash  Facebook  Samsung Pay
Divorce / Family Attormey 0.0% card Express Messenger
# who Plan to Hire a CARPET CLEANING Service next 12mos WSTL # who Plan to Hire a CARPET CLEANING Service next 12mos mSTL

STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 55
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



2.6% or 36,479 of CIN DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 21.5% more likely to have a

401K, 27.6% more likely to have an Auto Loan, 36.% more likely to Invest/Trade Stocks Online, 5.8% more
likely to pay with their Debit Card.

E"‘ﬁ?‘mvest*me'm.'s Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

i

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds m P
Money Market Funds m 2L8%:
529 Plan / College Savings Plan M% 14.6%
Other (Crypto / NFTs / Metals, etc.) m 1%

: 16.3% 16.7%
_ - i) “ - - -
11.8% o z

Lo 1o o | -
14.5%
Second Home or Real Estate Property m Checking Debitor ATM  Sevings  CreditCard  Online  Online Bill Money  Certificates of Studentloan Personal Loan  Home  Refinanced
Account card Account Banking Paying Market  Deposit (CDs) Improvement Home
Bonds 9.9% Account Loan or Home Mortgage
L 7.6% Equity Loan
® who Plan to Hire a CARPET CLEANING Service next 12mos mCIN #® who Plan to Hire a CARPET CLEANING Service next 12mos ®mCIN

Professional Services Used*: Adults 35 or older |m'Pt':lsi.‘ 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service 299,830 21.6% )
Financial Planner pi2i82
275,613 10.9%

63, 2

Insurance Agent at a Local Office (not online)

Online Investing / Stock Trading

Accountant
Estate Planning 20% 8.8%
_— SO% 3% 4%
Real Estate Agent - . ... . [V ... o N R o
N (*Past 12 Months) Debit Card Venmo Zelle ApplePay  American  Cash App  Store Credit Google Pay  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attormey 9% Express card Messenger
# who Plan to Hire a CARPET CLEANING Service next 12mos uCIN # who Plan to Hire a CARPET CLEANING Service next 12mos ECIN

CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 64
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



2.% or 30,592 of WPB DMA Adults 35 or older Plan to Hire a CARPET CLEANING Service next 12mos.
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos are 2.6% more likely to have a

401K, 19.4% less likely to have an Auto Loan, 139.1% more likely to Invest/Trade Stocks Online, 58.2% less
likely to pay with their Debit Card.

Investments Owned: Adults 35 or older

IRA (Individual Retirement Account)

5

09
432,782 25.6% =
; 28.3%
,043 17.5%
41.0%
16.0%
3,16 10.3%
193,466 12.8%
24.1%
10.4%
C 6.4%
121,200 JEXZ3

Stocks or Stock Options

Mutual Funds

Money Market Funds
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

Financial Services Has and/or Uses: Adults 35 or older

oy 0o% V¥ o 3TH 20% 25%
. B o

e 1210 c20)

L 20500 o | eore
Checking  Debit or ATM Credit Card

Online

L " e .
Savings Online Bill Mobile Auto loan  Certificates of Personal Loan

Home Money Home Studentloan Refinanced
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Improvement Home
. 4.8% Account Loan or Home Mortgage
529 Plan / College Savings Plan E i Eauity Lom
® who Plan to Hire a CARPET CLEANING Service next 12mos uWPB # who Plan to Hire a CARPET CLEANING Service next 12mos =WPB

Professional Services Used*: Adults 35 or older

Tax Preparation Service s
e 313,288 21
269,731 17.8%

Financial Planner

Accountant g
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent

'm'Past 3-Months Payment Methods Used: Adults 35 or older

re1rio

MasterCard

e

10.1%
- ... |

Visa

N ’ 0 0.8% (*Past 12 Months) Venmo Apple Pay  American  Store Credit  Cash App  GooglePay  Discover  SquareCash  Facebook Samsung Pay
Divorce / Family Attorney E 13% Express Card Messenger
¥ who Plan to Hire a CARPET CLEANING Service next 12mos uWPB # who Plan to Hire a CARPET CLEANING Service next 12mos HWPB

DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 51
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Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an average of 3 days, 15 hours, 46
minutes and 41 seconds each week with All Forms of Media.

84.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an avg. of 9 hours and 29 minutes each
week listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.
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Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an average of 3 days, 9 hours, 6
minutes and 24 seconds each week with All Forms of Media.

94.5% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an avg. of 8 hours and 17 minutes each
week listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.
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Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an average of 3 days, 14 hours, 54
minutes and 53 seconds each week with All Forms of Media.

97.5% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an avg. of 12 hours and 54 minutes each
week listening to All Local AM/FM Radio, representing 14.5% of total time spent with all forms of Media.
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Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an average of 4 days, 3 hours, 24
minutes and 29 seconds each week with All Forms of Media.

93.% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an avg. of 9 hours and 20 minutes each week |
listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an average of 4 days, 1 hours, 42
minutes and 36 seconds each week with All Forms of Media.

87.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an avg. of 9 hours and 13 minutes each
week listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.
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Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an average of 2 days, 17 hours, 7
minutes and 18 seconds each week with All Forms of Ad-Supported Media.
77.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an avg. of 7 hours and 56 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an average of 2 days, 9 hours, 27
minutes and 52 seconds each week with All Forms of Ad-Supported Media.

84.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an avg. of 6 hours and 55 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an average of 2 days, 20 hours, 20
minutes and 30 seconds each week with All Forms of Ad-Supported Media.

91.1% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an avg. of 11 hours and 28 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 15.3% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an average of 2 days, 20 hours, 42
minutes and 42 seconds each week with All Forms of Ad-Supported Media.
85.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an avg. of 8 hours and 33 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an average of 2 days, 22 hours, 41
minutes and 50 seconds each week with All Forms of Ad-Supported Media.
78.1% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an avg. of 6 hours and 41 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 7.4% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an average of 9
hours and 18 minutes each day with All Forms of Ad-Supported Media. 77.3% listen to Local AM/FM
Radio for an avg. of 68.1 minutes/day. (Local Radio delivers 9.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

{average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

Weather [Sports (Websites/Apps)

ing/Fi i Estate
Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook
Local TV Stations
Non-Premium Cable TV Networks
Games/Fantasy/Betting Sites
Amazon Prime /IMDb/FireTV

Instagram

Total Persons:

o e cbe

m

= who Plan to Hire a CARPET CLEANING Service next 12mos

Avg. Hours+Minutes/day with All

m_mr ool fele S ereti

mUSA

# Time spent: (Averoge 0oy

Local TV Stations
126.0

2 ggaag{

¥

Non-Premium Cable TV
Networks
90.4

Local AM/FM Radio
814

Billboards &
Signs (Weekly
Drivers)
48.2

Email/Text/IM
/Zoom,etc.
(Personal &

Work)...

Facebook

71.6

Amazon

Prime/IMDb
JFireTV...

Instagram

Local TV Stations
125.0

Non-Premium Cable TV

Networks
103.6

Local AM/FM Radio

74.2

Billboards &

Signs (Weekly

Drivers)
484

Email/Text/IM/

Zoom,etc.
(Personal &
Work)...

Search
(Google,
Bing, etc.)
301

Game
s/Fant
asy/...

Instag
ram
234

Groc...

Facebook
533

Amazon

Prime/IM
Db/FireT

\' A

News
/Wea
the...

Ba...

# who Plan to Hire a CARPET CLEANING Service next 12mos

mUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 35 or older

faveroge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc)

s/ /Spor

Local AM/FM Radio
Email/Text /iM/ Zoom,ete. (Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Amazon Prime /IMDb /FireTv

Instagram

‘Shapping (incl. Food/f Auctions/Travel, etc.}

Gas Stations/Convenience Stores

usa

USA Projection

Totol persons:

159582 _‘l’ﬂ-
7 £.3% |

_wr
m
m_!m

who Plan to Hire a CARPET
CLEANING Service next
12mos

s ——r

= who Plan to Hire a CARPET CLEANING Service next 12mos
Scarborough R1 2026: Jan25-Mar26 Qual Intab

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 35 or older

mUSA

734

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 35 or older

.rime i (Areroge O

Local TV Stations
1131

Non-Premium Cable
TV Networks
81.1

Local AM/FM Radio Facebook

68.1

Amazon
Prime/IMDb/Fire
v
55.0

Billboards & Signs
(Weekly Drivers)
48.2

Email/Text/|
M/Zoom,etc.
(Personal & Bing, etc)

57.6

Work)...

Instag
ram

| 25.2

Shoppin
g (incl.
Food/...

Groce...

Search
(Google,

289

News
/Wea
the...

Local TV Stations
118.6

Non-Premium Cable TV

Networks
98.2

Local AM/FM Radio

68.4

Facebook

45.5

Amazon

reTV
453

Billboards &
Signs (Weekly
Drivers)
48.4

Prime/IMDb/Fi

Email/Text/l
M/Zoom,etc
. (Personal
& Work)
37.7

Shop
ping
(incl. Insta
Food gram
/Au... 206

Search
(Google,
Bing,
etc.)
30.1

News/
Weat...

Gro... G

= who Plan to Hire a CARPET CLEANING Service next 12mos

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

mUSA
® Share of Everything

soefa.ai

for Anything G

[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]




Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an average of 8
hours and 12 minutes each day with All Forms of Ad-Supported Media. 84.3% listen to Local AM/FM
Radio for an avg. of 59.3 minutes/day. (Local Radio delivers 10.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

(average week Total persons: % Time spent: [Average Day)

srocerystores R 7
oot irs ek Orvers) | 5
Newseatersprts (ebsitsiaons)  PERES E OE W

Local AM/FM Radio

Non-Premium Cable TV
Networks Local AM/FM Radio Local AM/FM Radio Facebook
80.2 71.0 75.1 54.6

9.9%
Search (Google, Bing, etc.)

ing/Financi Estate ites/App:

Email/Text/l Local TV Stations Search

Billboards & WA/ Zoom e ' 142.1 Billboards & (Google,

Facebook mm Avg. Hours+Minutes/day with All
Forms of Media: Adults 35 or older Signs (Weekly (Personal & i : - Bing,
e et et et e BRI prvers) | “ern. e o) et
ork)... 2 Drivers| #
o s T 1% 5 | et s w213
o stns o s AR VO ! m—— |

=5 = g- N

)
2

Noc-Precniifm Cathe TV Networks mm‘“”‘ : S5 m Non-Premium Cable TV oom,etc. es/F |Weath| oc
e R mm Mé:nm HS:_!“LC?:T msP m Local TV Stations | Facebook Netwoiks (Personal & anta | €/S..
LBl - 12mos i 151.2 40.7 . = : 1156 Work)...
wee - PR T (5o
= who Plan to Hire a CARPET CLEANING Service next 12mos uMSP ® who Plan to Hire a CARPET CLEANING Service next 12mos u MSP
Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 35 or older  Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
{Averoge Week) mw Persans: _ % Time Spent: {Average Day)

omceystores - ERTSRIRY
mimoants 5 ims ekt rivers) e PR
—— MH
Search (Google, Bing, etc.)
ot s m—!m'
s et Enitn o
C. earcl
s TS N s vy lPersoral (Goose,
Forms of Ad-Supported Media: Local TV Stations Work) | gi
— — N ceco | g )
= - Adults 35 or older 1530 137.9 e - ol
Gas Stations/Convenience Stores . 1 |
Non-Premium Cable TV Networks m‘mﬂm
Shopping (ind. Food/ Auctions/Travel,etc.) mm usoge 51000
it who Plan to Hire 3 CARPET
Amazon Prime /IMDbFireTV m e CLEANING Service next
12mos
wogom  [RSRTE M TR

Billboards &
Signs (Weekly
Local AM/FM Radio Drivers)

Billboards &
Signs (Weekly
Local AM/FM Radio Drivers)

Email/Text/li Search
Local TV Stations M/Zoom,ete (Google,
1327 . [Personal Bing,
Facebook & Work) etc.)
43.7 39.0 30.6

Email/Text/|

Shop | Grocery | Ins
Amazon ping | Stores... tag
Non-Premium Cable TV Prime/IMDb/ | (incl. | .
Networks FireTV Food | News/We
731 | 36.6 /Au... FatherfS G..,

Instagram

Shop

Amazon

Non-Premium Cable TV Prime/IMDb/F Plnls
Networks ireTv lg‘;’l' News/We
107.9 43.0 "~ Father/S<

= who Plan to Hire a CARPET CLEANING Service next 12mos uMSP ¥ who Plan to Hire a CARPET CLEANING Service next 12mos H MsP
MSP  DMA  Scarborough R12026: Feb25-Feb26  QualIntab 67 g *hare of Everyching
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. - SRLARYERLNG. o

[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



(average week)

Totol Persons:

Radio for an avg. of 98.3 minutes/day.

% Time spent: (A7e7uge Dot

Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an average of 9
hours and 45 minutes each day with All Forms of Ad-Supported Media. 91.1% listen to Local AM/FM
(Local Radio delivers 15.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & 9’ Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an average of 9
hours and 48 minutes each day with All Forms of Ad-Supported Media. 85.3% listen to Local AM/FM

Radio for an avg. of 73.3 minutes/day.

(Local Radio delivers 10.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Radio for an avg. of 57.4 minutes/day.
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- 4,607,223 or 77.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 68.1 minutes every day representing
34.9% of all time spent daily with Ad-Supported Audio.
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42.2% of all time spent daily with Ad-Supported Audio.
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- 52,897 or 91.1% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 98.3 minutes every day representing
37.2% of all time spent daily with Ad-Supported Audio.
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- 31,121 or 85.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 73.3 minutes every day representing
45.5% of all time spent daily with Ad-Supported Audio.
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listen to Ad-Supported Local AM/FM Radio for an average of 57.4 minutes every day representing
38.3% of all time spent daily with Ad-Supported Audio.
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. 4,607,223 or 77.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
e listen to Ad-Supported Local AM/FM Radio for an average of 68.1 minutes every day representing
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95,003 or 84.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day representing
42.2% of all time spent daily with Ad-Supported Audio.
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- 52,897 or 91.1% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 98.3 minutes every day representing
37.2% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 35 or older

"Share of Ad-Supported Audio” - m

who Plan to Hire a CARPET
CLEANING Service next

12mos
29.2%
0,
21.7% 19 9% 21.7%
16.5% 16.6%
13.2%  12.2% e 12.8%
Weekly 11.5% RS 8.0% 7.6% 6.6% 65%
Total 3 3A:
Reached:
52,897 1,511,082 16,979 242 037 12,576 82 172 9,599 223 956 9,620 235 704 11,547 397,957 3,552 60,977 4,641 140 242 2,945 121 998 118 421
Local AM/FM  YouTube Music  iHeartRadio Pandora TV Music Podcasts SiriusXm Amazon Music All Others Spotlfy
:""“‘ Radio Channels
miy
® who Plan to Hire a ervice nex mos [ ]
STL DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 55 ST. LoUIs DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,956

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



31,121 or 85.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 73.3 minutes every day representing
45.5% of all time spent daily with Ad-Supported Audio.

Weekly 80.9% Avg. Hours+Minutes/day with Ad-Supported
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23,898 or 78.1% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 57.4 minutes every day representing
38.3% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

(Average Week)
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All Sports

Alternative
Contemporary Christian
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Urban AC

4,607,223 or 77.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary,
Pop Contemporary Hit Radio, and Classic Rock.
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95,003 or 84.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits, Pop
Contemporary Hit Radio, and Classic Country.
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Alternative, and Adult Hits.

52,897 or 91.1% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, Adult Contemporary, Hot AC,
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31,121 or 85.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, News/Talk/Information, Active
Rock, Adult Contemporary, and Classic Rock.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

(Average Week)
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23,898 or 78.1% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits,

Country, and Adult Hits.
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Avg. Week All Video (Persons & % Reach): Adults 35 or older
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4,523,794 or 75.9% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
watch Ad-Supported Local TV Stations for an average of 113.1 minutes every day representing 32.4%
of all time spent daily with Ad-Supported Video.
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86,619 or 76.8% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
watch Ad-Supported Local TV Stations for an average of 137.9 minutes every day representing 41.5%
of all time spent daily with Ad-Supported Video.
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51,677 or 89.% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
watch Ad-Supported Local TV Stations for an average of 107.6 minutes every day representing 42.%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 35 or older
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31,332 or 85.9% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
watch Ad-Supported Local TV Stations for an average of 141.2 minutes every day representing 37.%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 35 or older
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26,013 or 85.% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
watch Ad-Supported Local TV Stations for an average of 130.9 minutes every day representing 28.7%
of all time spent daily with Ad-Supported Video.
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4,523,794 or 75.9% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
watch Ad-Supported Local TV Stations for an average of 113.1 minutes every day representing 32.4%
of all time spent daily with Ad-Supported Video.
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86,619 or 76.8% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
watch Ad-Supported Local TV Stations for an average of 137.9 minutes every day representing 41.5%
of all time spent daily with Ad-Supported Video.
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51,677 or 89.% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
watch Ad-Supported Local TV Stations for an average of 107.6 minutes every day representing 42.%
of all time spent daily with Ad-Supported Video.
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31,332 or 85.9% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
watch Ad-Supported Local TV Stations for an average of 141.2 minutes every day representing 37.%
of all time spent daily with Ad-Supported Video.
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26,013 or 85.% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
watch Ad-Supported Local TV Stations for an average of 130.9 minutes every day representing 28.7%
of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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' 4,523,794 or 75.9% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, Local News - Morning, National/Network News, and Dramas.
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' 86,619 or 76.8% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos

watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Sports, National/Network News, Comedies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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' 31,332 or 85.9% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Comedies, Dramas, and Movies.
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Local TVStatron Programs (Persons & % Reach): Adults 35 or older
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' 26,013 or 85.% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News -
Evening, National/Network News, Dramas, Sports, and Late Night Talk.
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Avg. Week All Digital (Persons & % Reach): Adults 35 or older
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Local TV Streaming

Online Classes, Schaols, Colleges, Universities

[ 4,493,669 or 75.4% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
use Ad-Supported Social Media for an average of 158.8 minutes every day representing 26.% of all
time spent daily with Ad-Supported Digital Media.
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94,593 or 83.9% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos use
Ad-Supported Social Media for an average of 87.9 minutes every day representing 18.7% of all time
spent daily with Ad-Supported Digital Media.
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43,010 or 74.1% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos use
Ad-Supported Social Media for an average of 118.4 minutes every day representing 20.7% of all time
spent daily with Ad-Supported Digital Media.
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21,874 or 60.% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos use
Ad-Supported Social Media for an average of 203.6 minutes every day representing 33.1% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 35 or older
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[ 21,606 or 70.6% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos use
Ad-Supported Social Media for an average of 104.7 minutes every day representing 18.% of all time
spent daily with Ad-Supported Digital Media.
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4,493,669 or 75.4% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
i use Ad-Supported Facebook for an average of 57.6 minutes every day representing 37.7% of all time
lpsti [‘1 spent daily with Ad-Supported Social Media.
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94,275 or 83.6% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos use
Ad-Supported Facebook for an average of 31. minutes every day representing 36.5% of all time
spent daily with Ad-Supported Social Media.
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Avg Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Avg. Week AII Social Media (Persons & % Reach): Adults 35 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Totol Persons:

% Time spent:

43,010 or 74.1% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos use
Ad-Supported Facebook for an average of 44.5 minutes every day representing 35.% of all time
spent daily with Ad-Supported Social Media.
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5,000 or 13.7% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos use
Ad-Supported Blogs/Message Boards (read and/or post) for an average of 64.2 minutes every day
representing 36.8% of all time spent daily with Ad-Supported Socia
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Avg Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Avg. Week All Social Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Total Persons:

21,606 or 70.6% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos use
Ad-Supported Facebook for an average of 42.3 minutes every day representing 40.6% of all time
spent daily with Ad-Supported Social Media.
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| 4,493,669 or 75.4% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
use Ad-Supported Facebook for an average of 57.6 minutes every day representing 37.7% of all time
spent daily with Ad-Supported Social Media.
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94,275 or 83.6% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos use
Ad-Supported Facebook for an average of 31. minutes every day representing 36.5% of all time
spent daily with Ad-Supported Social Media.
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Reach % Social Media: Adults 35 or older
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| 43,010 or 74.1% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos use
Ad-Supported Facebook for an average of 44.5 minutes every day representing 35.% of all time
spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 35 or older
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| 5,000 or 13.7% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos use
Ad-Supported Blogs/Message Boards (read and/or post) for an average of 64.2 minutes every day

! ¢_!1 L{E,{ bl representing 36.8% of all time spent daily with Ad-Supported Socia
0,
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21,606 or 70.6% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos use
Ad-Supported Facebook for an average of 42.3 minutes every day representing 40.6% of all time
spent daily with Ad-Supported Social Media.

Weekly 73.7% Avg. Hours+Minutes/day with Ad-Supported
Reach % 70.6% Social Media: Adults 35 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 398,448;
Local Radio: 291,235; Social Media: 272,120; Non-Prem. Cable: 175,745; Local TV: 151,395
reaching Adults 35 or older who Plan to Hire a CARPET CLEANING Service n

1,600,000

1,400,000

1,200,000

1,000,000

800,000

600,000

400,000

200,000

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 35 or older who Plan to Hire a CARPET CLEANING
Service next 12mos

NP P P P oA o oA AR AR AR R R R AR R R
ol i A AR A v 0»,,‘*.0 SR S % ) «‘goq
Mon-Fri Local AM/FM Radio AQH e M on-Fri Local TV Station AQH

e Mon-Fri Non-Premium Cable TV AQH e Mon-Fri Social Media AQH

e Mon-Fri Digital Media (Less Social) AQH

60,000,000

50,000,000

40,000,000

30,000,000

20,000,000
10,000,000
0
&
‘0
!\,Q

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 35 or older

PP PP B D PP PG R R R R R R R R RS

O&v@opwé@ﬁqug &&»ﬁaﬁ’q@‘qeﬁ&&

s Mon-Fri Local AM/FM Radio AQH e M on-Fri Local TV Station AQH
e Mon-Fri Non-Premium Cable TV AQH s Mon-Fri Social Media AQH
e Mon-Fri Digital Media (Less Social) AQH

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 734
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[({Own or rent residence (HHLD): Own OR Own or

rent residence (HHLD): Rent) AN,

® Share of Everything

Soef'a_al for Anything _

D items/services HHLD plans to buy in next 12 months (HHLD): Carpet cle




s, =MSP

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 5,991; Social Media: 5,909; Non-Prem. Cable: 3,148; Local TV: 2,993 reaching
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos.

All Other Digital Media: 7,898; Local
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Media: 2,862; Social Media: 2,434; Non-Prem. Cable: 1,638; Local TV: 1,317 reaching
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos.

Local Radio: 3,271; All Other Digital
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 2,034; Social Media: 1,479; Non-Prem. Cable: 1,152; Local TV: 1,115 reaching
Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos.

All Other Digital Media: 2,554; Local
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 1,529; Social Media: 1,410; Non-Prem. Cable: 1,102; Local TV: 896 reaching Adults
35 or older who Plan to Hire a CARPET CLEANING Service next 12mos.

All Other Digital Media: 2,142; Local
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

fAverage week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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Walking in Towns, Cities, Downtown...
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Shopping Malls

Podcasts
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spotify

Restaurants & Bars

YouTube Music

Movie Theaters

Total Persons:

B
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# who Plan to Hire a CARPET CLEANING Service next 12mos

5,497,049 or 92.2% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
spend an average of 48.2 minutes per day driving, seeing Billboards and Signs. 67.6% Listen to Local
Radio Stations Out-of-Home for an average of 45. minutes/da
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Top-13 Out-of-Home Medm (Persons & % Reach): Adults 35 or older

(Average week)
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® who Plan to Hire a CARPET CLEANING Service next 12mos

106,933 or 94.9% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
spend an average of 45.8 minutes per day driving, seeing Billboards and Signs. 73.7% Listen to Local
Radio Stations Out-of-Home for an average of 39.2 minutes/day
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56,008 or 96.5% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos

spend an average of 88.2 minutes per day driving, seeing Billboards and Signs. 79.7% Listen to Local

Radio Stations Out-of-Home for an average of 65. minutes/day.
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34,656 or 95.% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
spend an average of 55.7 minutes per day driving, seeing Billboards and Signs. 74.6% Listen to Local
Radio Stations Out-of-Home for an average of 48.5 minutes/day.
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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27,004 or 88.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
spend an average of 44.7 minutes per day driving, seeing Billboards and Signs. 68.3% Listen to Local
Radio Stations Out-of-Home for an average of 37.9 minutes/day.
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5,497,049 or 92.2% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend
an average of 48.2 minutes per day driving, seeing Billboards and Signs representing 32.1% of all Time
Spent with Ad-Supported Qut-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 or older
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106,933 or 94.9% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an
average of 45.8 minutes per day driving, seeing Billboards and Signs representing 33.7% of all Time Spent

1, ‘__!,]' _[J_'}“ with Ad-Supported Out-of-Home Media.
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56,008 or 96.5% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an
average of 88.2 minutes per day driving, seeing Billboards and Signs representing 44.5% of all Time Spent
with Ad-Supported Out-of-Home Media.
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34,656 or 95.% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an
average of 55.7 minutes per day driving, seeing Billboards and Signs representing 32.1% of all Time Spent
with Ad-Supported Out-of-Home Media.
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27,004 or 88.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos spend an
average of 44.7 minutes per day driving, seeing Billboards and Signs representing 33.2% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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106,933 or 94.9% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
spend an average of 45.8 minutes per day driving an average of 26.7 miles each day and are 65.9%
more likely to use US 169 north of 1-394 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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56,008 or 96.5% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
spend an average of 88.2 minutes per day driving an average of 51.3 miles each day and are 179.3%
more likely to use Highway 94 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older Top-26 Residential Zip Codes: Adults 35 or older Top-26 Employment Zip Codes: Adults 35 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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34,656 or 95.% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
spend an average of 55.7 minutes per day driving an average of 32.4 miles each day and are 356.1%
more likely to use US 50 (Wooster Pike) than the Metro average.
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Top-26 Residential Zip Codes: Adults 35 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
1-95
Us1

Congress Avenue
Florida Turnpike
Military Trail
Gateway Blvd
Atlantic Avenue
Boynton Beach Road
Lake Worth Road
US 441

Palm Beach Lakes Blvd
Linton Blvd
Hypoluxo Road
PGA Bivd

Glades Road

St Lucie West Blvd
Port St Lucie Bivd
State Road 70
Forest Hill Blvd
Donald Ross Road
Okeechobee Blvd
Southern Blvd
Northlake Bivd
Indiantown Road
45th Street

Blue Heron Blvd

# who Plan to Hire a CARPET CLEANING Service next 12mos

wpB DMA

Scarborough R1 2026: Jan25-Jan26

27,004 or 88.3% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
spend an average of 44.7 minutes per day driving an average of 26. miles each day and are 198.7%
more likely to use Gateway Blvd than the Metro average.
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Top-26 Residential Zip Codes: Adults 35 or older
33463 3.99% %
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34984
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1
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Top-26 Employment Zip Codes: Adults 35 or older
8.90%

34987
33409
33487
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33469
34952
33401
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33405 30.17%
34974 B0
34907 Q0
34996 2%
34994
34990

0.46%
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34986 SO00% .
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00.00%
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Top Residential Zip Codes: SUM(Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos)
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2,338,670 or 39.2% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.3 minutes every day representing
34.5% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

All Local Weekly Newspapers

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Magazines

Total persons:

az2715 4 m—'— 7o Hew York Tes Sondon

10.8
2 g Local Daily
Newspaper(s}
(Sunday)
Avg. Hours+Minutes/day with All 126
Print Media: Adults 35 or older

USA Today (Daily)
84

Local Daity

8 . Newspaper(s) Local Daily Newspaper(s)
m m 8.1% Pan to Wiz 2 CARPET 4 (Daily+Sunday) (Daity Magazines
CLEANING Service next 12mos 1.3 9.9

New York Times
(Daily)
86

Direct Mail
Advertising
(excluding
Catalogs)

wall
Street
lournal
(Daily)
4.0

Local Daily
Newspaper(s)
(Sunday)
123

New York Times
New York Times {Sunday) {Daily)
10.6 7.9

Direct Mail
Local Daily Advertising
Newspaper(s) Local Daily Newspaper{s)  (excluding
[Daily+Sunday) (Daily Catalogs)
1.1 9.9 1.6

USA Today (Daily)
8.7

Magazines

Wail

Street

Journal

Catalogs  (Daily)
37 3.1

Alllaeal

= who Plan to Hire a CARPET CLEANING Service next 12mos musa

= who Plan to Hire a CARPET CLEANING Service next 12mos

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) [ Daily+Sunday)
Local Daily Newspaper(s) Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

All Local Weekly Newspapers

Wall Street Journal (Daily)

Catalogs

USA Today [Daily)

Magazines

Books

Toral persans: % Time Spent:

vg. Minutes/day Spent): Adults 35 or older

Local Daily
Newspaper(s)
Local Daity (Daily
Newspaper(s) 9.9
(Sunday)
12.6

m l I! l"’ Avg. Hours+Minutes/day with Ad-

m 4,094 Supported Print Media: Adults 35 or older gy

e Bl
o Iﬂ-
[ soi ol o S who Pt Hire a CARPET

ll! 029
m
m
m

Magazines
83

Local Daily
Newspaper(s) New York USA Today.
(Daity+Sunday) Times {Daily) (Daily)
113 86 BA Catalo...

E
[=]
ES 5

New York Times
(Daily+Sunday)
9.7

Direct Mail

Advertising

(excluding

Catalogs)
72

. Local Daily
Local Daily (Sunday) Newspaper(s) (Daily
Newspaper(s)
(Sunday)
123

Direct Mail
Advertising
(excluding
Catalogs)

Local Daily New York e
Newspaper(s) USA Today Times
(Daily+Sunday) (Daity} (Daily)

111 8.7 7.9 Catalo...

New York Times
(Daity+Sunday)
9.3

Magazines
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. 47,919 or 42.5% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 36.4%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

catalogs

USA Today (Daily)

Magazines

868 36 0.8%
eooe | 270 p

CLEANING Service next 12mos

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older

who Plan to Hire a CARPET

# who Plan to Hire a CARPET CLEANING Service next 12mos aMsp

Local Daily
Newspaper(s)
(Daily+Sunday)

9.5
Local Daily

Newspaper(s)
(Sunday)
108

Local Daily
Newspaper(s) (Daily
89

New York Times

Magazines (DaitysSunday)
7.7

Wall Street Journal
(Daily)
65

New York Times
Direct Mail (Daily)
Advertising 5.4
(excluding
Catalogs)
7.4

New York Times (Sunday]
118

Local Daity
Newspaper(s)
{Sunday)
135

Local Daily Newspaper(s)

(Daily New York Times

11.2 (Daily]
94

Local Daily
Newspaper(s) Mew York Times
(DaitysSunday) {Daily+sunday)
12.3 10.6

Magazines

Direct Mail
Advertising
{excluding
Catalogs)
/ 73

Catalogs
3.8 e

All Local...

= who Plan to Hire a CARPET CLEANING Service next 12mos

u MSP

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg

ersons: % Time Spent:

Local Daily Newspaper(s) (Daily+Sunday)

D T
Local Daily Newspaper(s) (Daily  GAD/QZESY 10,22
tocal Daly Newspaper(s) (suncay) TS Y T

Direct Mail Advertising {excluding Catalogs)
All Local Weekly Newspapers
New York Times (Daily+Sunday)

New York Times (Daily)
o ' Avg. Hours+Minutes/day with Ad-

New York Times (Sunday) Supported Print Media: Adults 35 or older|
Wall Street Joual (Daily)
Catalogs

Magazines who Plan to Hire a CARPET
CLEANING Service next 12mos
Books
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MSP DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 67

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local Daity
Newspaper(s)
(Sunday)
108

Local Daily Local Daily
Newspaper(s) Newspaper(s)
(Daily+Sunday) {Daily
9.9 89

HNew York Times
Magazines {Daily+Sunday)
83 2.7

USA Today (Daily)
16

New York
Times (Daily)
6.4

Direct Mail Advertising
(excluding Catalogs) Catalogs
7.4 26

Local Daily
Newspape(s)
(sunday)
135

Local Daity
Newspaper(s)
{Daily+Sunday)
123

New York
Times (Daily)
9.4

Local Daily
Newspaper(s) {Daily

Magazines
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Catalo...

New York Times
(Daily+Sunday)
10.6

Direct Mail

Advertising

{excluding

Catalogs)
7.3
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]

= MSP
® Share of Everything

for Anything _




. 23,609 or 40.7% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos read
Direct Mail Advertising (excluding Catalogs) for an average of 8.1 minutes every day representing
37.% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
Books

USA Today (Daily)

‘Wall Street Journal (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

Catalogs

Magazines

m_m-l——
Y —1

who Plan to Hire a CARPET STL
CLEANING Service next 12mos

3 Time Spent:

225

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older

2

= who Plan to Hire a CARPET CLEANING Service next 12mos mSTL

Direct Mail Advertising
(excluding Catalogs)
81

Local Daily Newspaper(s)
(Daily+Sunday)
64

Local Daily Newspaper(s}
(Sunday)
76

Magazines Catalogs

g 31

w York
&
Local Daily Newspaper(s} E

(Daily s | New York
5.2 - | Times..

Local Daily
Newspaper(s)
(Sunday)
114

Local Daily
Newspaper(s)
(Daily+Sunday)
10.3

New York Times
(sunday)

Local Daily Newspaper(s) MNew York Times
Daily (Daily)
6.5

9.2

Magazines
9.8 8.1

New York Times
(Daily+Sunday)
8.1

Advertising
{excluding
Catalogs)
76

Wall Street
Journal
(Daity)

.4
Catalog ’

® who Plan to Hire a CARPET CLEANING Service next 12mos

mSTL

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg.

% Time Spent:

Direct Mail Advertising (excluding Catalogs)
lLocal Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

USA Today (Daily)

Wwall Street Jounal (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

Catalogs

Magazines

Books

STL DMA

Total Persons:

CLEANING Service next 12mos

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 or older
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 35 or older

0%

Direct Mail Advertising
{excluding Catalogs)
8.1

Local Daily Newspaper(s)
(Sunday)
76

Local Daily Newspaper(s)
(Daify+Sunday) Magazines
64

5.7

New York
Times
(Daily)...
Catalogs
3.1 New York
Times
(Daity+S—
Local Daily
Newspaper(s) New York
(Daily USA Today (Daily) Times
5.2 28

Local Daily
Newspaper(s)
(Sunday)
114

Local Daily
Newspaper(s)
(Daity+Sunday)
103

New York
Times.

{Daily+Sunda
v Magazines
B 81

Local Daily
Newspaper(s) (Daily

USA Today (Daily)
83

Direct Mail

New York

Catalogs) Times (Daily)
76 65
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

‘Wall Street Journal (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Daily)

New York Times (Sunday)

catalogs

Magazines

All Local Weekly Newspapers

15

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

(e | o
R
(e | an

A 118

BT

m

Avg. Hours+Minutes/day with All

. 20,845 or 57.1% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.1 minutes every day representing
36.8% of all time spent daily with All forms of Print Media.

Print Media: Adults 35 or older

i
-
28%

who Plan to Hire a CARPET il
CLEANING Service next 12mos
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Local Daily
Newspaper(s)
(Sunday)
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Local Daily Newspaperis)
(Daity+Sunday)
12.1

Local Daity Newspaper(s)
(Daily
113

New York Times
{Daily)
85

‘Wall Street

New York Times (Sunday) | Journal (Daily)
10.3 58

Magazines

(excluding

Catalogs)
84

49

Catalogs

3.7

Local Daily
Newspaper(s)
(Sunday)
122

New York Times (Sunday)
10.5

Local Daily
Newspaper(s)
(Daily+Sunday)

109 9.7

Local Daily Newspaper{s)
(Daily

Direct Mail
Advertising
{excluding Catalogs)

New York Times 43 3.7
(Daily)
7.7 All Local...

USA Today (Daily)
8.6
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5.3
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Journal  Catalo
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Service next 12mos

uCIN

Avg. Week Ad-Supported All

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Daily)

New York Times (Sunday)

Catalogs

Magazines

All Local Weekly Newspapers

Books

CIN DMA

ersons:

B T

Supported Print Media: Adults 35 or older,

Avg. Hours+Minutes/day with Ad-
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% Time Spent:

Print Media (Persons & % Reach): Adults 35 or older Avg

17.

. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local Daity
Newspaper(s)
(Sunday)
12.8

Local Daily
Newspaper(s)
{Daily+Sunday)
12.1

Local Daily

MNew York Times
Newspaper(s) (Daity inday)

103

Direct Mail

USA Today New York
(Daity) Times (Daily) | Magazines
9.4 85 a9

New York Times
(Daily+Sunday)

9.4

Wall Street
Journal

(Daily}

5.8

New York Times.

Local Daily
Newspaper(s) m:;?'

(Sunday)
122

Direct Mail
Local Daity Advertising
Newspaper(s) (excluding
(Daily+Sunday) Catalogs)
10.9 8.1

Local Daily
Newspaper(s) (Daily  (Daily+Sunday)
9.7 5.1

New York Times

New York Times
(Daily) Magazines
3.7 53

Wall Street Journal (Daily}
a3
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magatines

All Local Weekly Newspapers

USA Today (Daily)

Hmmr 2
MH-

MI-;«— T

e

= who Plan to Hire a CARPET CLEANING Service next 12mos

. 15,177 or 49.6% of Adults 35 or older who Plan to Hire a CARPET CLEANING Service next 12mos read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 16.2 minutes every day representing
34.3% of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older

CLEANING Service next 12mos

mWPB

USA Today (Daily)
18.0

Local Daily
Newspaper(s)
(Sunday)
176

Local Daily
Newspaper(s)
{Daily+Sunday)

16.2

New

(Sunday)

Local Daily
Newspaper(s)
(Daily
149

York Times

15.6

Catalogs
New York Times 45
{Daily)

== | Wall Street

Advertising
(excluding
Catalogs)...

Local Daily
Newspaper(s)
(Sunday)
12.8

Local Daily
Newspaper(s)
(Daily+Sunday)
115

New York I;v;n;s (Sunday) Magazines

86

Local Daily Newspaper(s)
(Daity USA Today (Daily)
101 8.0

New York Times
(Daily)
2.0

Direct Mail

Advertising

(excluding

Catalogs)
72

Catalogs
3.9

Wall Street...
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Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 35 or older Avg.

% Time Spent:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Joual (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)
Books
w8 DMA

ol
e
Pt
Laizi | e

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 or older,

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 35 or older
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USA Today (Daily)
18.0

Local Daily Newspaper(s)
(Sunday)
17.6

Local Daily Newspaper(s)
(Daily+Sunday)
162

New York Times

New York Times (Sunday)
156

Direct Mail

Advertising

{excluding

Catalogs)
75

(Daily+Sunday)

Local Daily
Newspaper(s)
(Daily
14.9

New Yark Times (Daily) 5
88

122

Ccatalog | Maga
zines

a5 36

Local Daily
MNewspaper(s)
{sunday)
12.8

Local Daity
Newspaper(s)
{Daily+Sunday)
15

Local Daily
Newspaper(s)
(Daity
10.1

Mew York
Times (Daily) | Magazines
a0 8.6 Cataio...

New York Times
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9.9
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Advertising
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1.2
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

“Advertising Actions"

P35+ Homeowners and Renters who Plan to Hire a CARPET CLEANING Service
(Shopped/Visited/Bought past 3mos Due to Ads on %)

| 73,779,084 37.6%

70,209,878 35.7%
56,778,305 28.9%
48,079,854 24.5%

31,582,995 16.1%
34,010,198 17.3%

Local AM/FM Radio

] K] 16.2%

Video Streaming Services
Billboards

Podcasts

Newspapers

Audio Streaming Services

17,231,155 8.8%

USA

17,215,169  88%

m P35+ Homeowners and Renters who Plan to Hire a CARPET CLEANING Service (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P35+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 605

* Share of Everything
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



Ty - BC D | "Advertising Actions"

P35+ Homeowners and Renters who Plan to Hire a CARPET CLEANING Service
(Shopped/Visited/Bought past 3mos Due to Ads on %)

i 1 T

Websites

968,398 34.3%

Local Broadcast TV
Video Streaming Services

Broadcast, Cable, & Sat TV

Social Media

Cable TV Networks
Direct Mail ars |
Local AN/ Radi
Billboards 296
Podcasts

Newspapers MINNEAPOLIS-ST. PAUL
Audio Streaming Services

® P35+ Homeowners and Renters who Plan to Hire a CARPET CLEANING Service (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P35+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST. PAUL DMA  Scarborough R1 2026: Feb25-Feb26  Qual Intab: 60 3 Shave of ‘EVEryERinG
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a o al for Anything o

[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

"Advertising Actions"

P35+ Homeowners and Renters who Plan to Hire a CARPET CLEANING Service
(Shopped/Visited/Bought past 3mos Due to Ads on %)

726,415 39.6%
653,525 35.6%

527,085 28.7%

489,513

351,514 19.2%

377,546 20.6%

Local AM/FM Radio

325,031 17.7%

Audio Streaming Services

Video Streaming Services

176,126 9.6%

280,703 15.3%

Billboards  p e 11.5%
ST. LOUIS
Podcasts gpyn 11.6% -
Newspapers  gympm 13.3%
m P35+ Homeowners and Renters who Plan to Hire a CARPET CLEANING Service (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P35+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 48 f‘ * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything o

[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



Direct Mail

Social Media
Websites

Broadcast, Cable, & Sat TV

“Advertising Actions”

P35+ Homeowners and Renters who Plan to Hire a CARPET CLEANING Service
(Shopped/Visited/Bought past 3mos Due to Ads on %)

436,853 31.5%

498,576 36.0%

478,704 34.6%

370,747 26.8%

Newspapers _ 173,668 12.5%

Local Broadcast TV gt 19.5%

Cable TV Networks  erpes 17.7%

Local AM/FM Radio 228,848 T 16.5%

Billboards 106.525 =
Video Streaming Services syt 10.9%
Podcasts g T ST
u P35+ Homeowners and Renters who Plan to Hire a CARPET CLEANING Service (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P35+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  Scarborough R12026: Feh25-Feb26 QualIntab: 54 * Share of Everything
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



"Advertising Actions'

P35+ Homeowners and Renters who Plan to Hire a CARPET CLEANING Service
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Direct Mail
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Websites

35.6%
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Cable TV Networks :

Broadcast, Cable, & Sat TV

[
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395,722 26.2%
Social Media 528,118 Fga

Local Broadcast TV gy 19.1%

Video Streaming Services 14.5%

r

218,917
Podcasts 119,160

Newspapers pryr=m 11.2%

Local AM/FM Radio

208,695 13.8%

WEST PALM BEACH-BOCA RATON

Audio Streaming Services

I'|'|'II

114,853

Billboards

376
m P35+ Homeowners and Renters who Plan to Hire a CARPET CLEANING Service (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P35+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  Qualintab: 46 * Share of Everything
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[((Own or rent residence (HHLD): Own OR Own or rent residence (HHLD): Rent) AND Items/services HHLD plans to buy in next 12 months (HHLD): Carpet cleaning service)]



